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age its presence digitally. They also wanted to build a direct association of health insurance with 

its brand name.

Business Challenge

Executive Summary

them was to be heard of & stand out amongst 28 others in the same industry.

Marketing Challenge

encourage them towards preventive health, giving the idea a healthy twist. How? Using a social 

media driven consumer engagement campaign.

Solution
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- We built an app on Facebook that required people to capture their healthy moments and share it on the 

How we made it Click!
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How we made it Click!

rewards and featuring the winners in the next day’s 

-

pate in the campaign.
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campaign to go viral. 



- During the whole campaign, various kinds of posts including puzzles, user generated content, updates 

about the #myhealthie tree, etc were done to fuel the pace and momentum of the campaign. 

- The campaign was targeted in such a way that through our engagement posts, their likes, comments and  

shares grew tremendously organically.

How we made it Click!
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moments.

How we made it Click!
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- Close to 500 healthies were received till end of Week 3.

What impact we made?
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What impact we made?
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- This helped the brand majorly in community building, as the number of page likes increased consistently 

during the campaign. Also, the number of comments & shares increased drastically when the theme was 

changed to puzzles in Week 3 and when the winners were announced.

What impact we made?

Social media engagement campaign for a health insurance entrant

CaseStudy

#8



-

ble presence to more than 2.6 lakhs over the 3 weeks. 

- with more than 1k followers tweeted/ mentioned about #myhealthie.

level, promoting the brand belief of ‘Health hain toh life hain’ in every communication.

What impact we made?
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