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« Viral social media campaign targeted at health influencers

e 400% increase in followers on facebook and twitter

Social media engagement campaign for a
health insurance entrant
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Executive Summary

Business Challenge

A new entrant in the health insurance sector in India wanted to identify opportunities to lever-
age its presence digitally. They also wanted to build a direct association of health insurance with
its brand name.

Marketing Challenge

Being a new entrant in the market, they were unsure of where to start from. The challenge for
them was to be heard of & stand out amongst 28 others in the same industry.

Solution

We rode the wave of “selfies’, a very new phenomena in 2013, to engage with their users and
encourage them towards preventive health, giving the idea a healthy twist. How? Using a social
media driven consumer engagement campaign.
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How we made it Click!

- Capturing the booming trend of “selfies”, “seeding” the content through internal contests, we specifically
targeted “health influencers” on Facebook & Twitter.

- We built an app on Facebook that required people to capture their healthy moments and share it on the
platform with a #myhealthie hashtag.

Click A "Selfie’ Capturing
A "healthie' Moment And
Share It With Us

Take The First Step Towards Starting A Health Revolution!

Win Fabulous Prizes:

Click It Upload It Tag It Share It

Go To Facebook App:

pmypeoier, ¢ Cignatlle
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How we made it Click!

- In order to keep the existing participants continuously engaged with the campaign while drawing new
ones, we launched interesting themes every week. We asked participants to tag & share the content for the
campaign to go viral.

- We devised a multi-week engagement schedule with every week being dedicated to a particular theme -
for example, eating healthy, fitness exercises, mental fitness etc.

WEEK 1 Introductory Posts
Display (Stamp) Ads/ Promoted Posts

WEEK 2 #myhealthie Tree, Brand Challenges Winner of the Day - User-Generated
Display (Stamp) Ads/ Promoted Posts about #myhealthie tree

WEEK 3 Engaging Puzzles, Re-enforcing Mew Challenges, Winner of the Days
Display (Stamp) Ad/ Promoted posts about winners

WEEK 4 Vote and Trend, Health Puzzles, Gallery User-Generated - Winners, Receiving
#myhealth tree the gifts,

Display (Stamp) Ads/ Promoted Posts thinking people for sharing

- Instant gratification to the participants in the form of

rewards and featuring the winners in the next day’s

.. CONGRATULATIONS
osts encouraged more and more people to partici- :
p - g ' peop p ;:F_m___ shesithie 37
pate in the campaign. * of the day

& Cignatie
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How we made it Click!

- During the whole campaign, various kinds of posts including puzzles, user generated content, updates
about the #myhealthie tree, etc were done to fuel the pace and momentum of the campaign.

1 ~__ What's Your Body Running On?

f_ | myhesitie 7,
0000
'OOOO@%O@O

000s0gediggo

1hro
"©QO0000MmO

a. Its deficlency may cause ansemia 1. 15 of two Kinds: good & bad
b. An important electrolyte g- Neaded for strong bones

€. Mot thin h. Best SOURCes are meat, egas
d. Present in pasta & bread &

&, Chemical symbol: Na L &Minerals

| i,  cionos § Cignotk

- The campaign was targeted in such a way that through our engagement posts, their likes, comments and
shares grew tremendously organically.
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How we made it Click!

- On Twitter, the ‘myhealthie’ hashtag was popularized and followers were asked to share their healthy
moments.

d Rajat Garg ccricgoyRa Jull
Hey @mnarang_lfc join @CignaT Tk Health and share ur Ymyhealthie
sellie or pcs to win

share their
healthy
moments BUF=s= GSurUcRIOE03 - Jun 30
/ , S Rt "aCignaTTRHealth: Congrats uare one of the #myhealthie
Popularizing Using Twittar #contest winner of the day! =)
#myhealthie Influencers Thaaaaakuluu
I 'm healthy!

Cwikker

a KaJdaL ShAh sstabksalsd  un 30
Hopetully | win today! RT @CignaTTKHealth: R uwishing tobalof 5
winners this hour? Snap n share with a nealth fselfie, join 2myhealthie

Organically
increase

Health Twitter follower count

Miyati Sangoi = riy=iess Jun 22
Follow mlignaTTKHealth & click a &health #selfie for their

Starting ) #myhealthie Sfcontest Hourly winners announced! Gdivvaszaika
conversations pinkerazypeople

around
healthy topics

Page

' Nehal Roy < NanalRoys - Jun 29
always smiling n laughing Keeps me healthy.. Emyhealthie
pic twitter com/sz2ToKTHCry

#5

CaseStudy
Social media engagement campaign for a health insurance entrant




genY medium
What impact we made?

- The response this campaign gained was tremendous, where participants actively engaged in sharing their
healthy selfies and stories.

- Close to 500 healthies were received till end of Week 3.
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What impact we made?

- The total reach of Facebook page increased remarkably after the launch of #myhealthie campaign.
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What impact we made?

- This helped the brand majorly in community building, as the number of page likes increased consistently
during the campaign. Also, the number of comments & shares increased drastically when the theme was
changed to puzzles in Week 3 and when the winners were announced.
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What impact we made?

- The number of Twitter followers almost quadrupled from 83 to 307, with its reach increasing from a negligi-
ble presence to more than 2.6 lakhs over the 3 weeks.

- 31influencers with more than 1k followers tweeted/ mentioned about #myhealthie.

Reach - Twitter
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- With #myhealthies pouring in every day, we connected and engaged with the participants on a personal
level, promoting the brand belief of ‘Health hain toh life hain” in every communication.
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